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Board on Human Sciences

Council of Administrators of Family and Consumer Sciences
Spring Conference Summary
BoHS Board of Director’s Breakfast with REEO Directors

General Points

The areas of greatest interest for the REEO Director’s are how to judge between too many good ideas and evaluating the importance of the problem with the agriculture structure and the broader economy.
Currently USDA is a small portion of Human Sciences funding.  Health and Human Resources is currently the largest funding source.  BoHS would like USDA to look at their long range impact over time and consider “gate to plate” doesn’t mean as much if you don’t also address “plate to consumption.”  On a similar plan financial tools and resources don’t mean as much without financial literacy.  BoHS can offer a human systems perspective for anything that deals with youth, families and/or communities, we are your best resource.  We are used to collaborating and can leverage USDA dollars to get more funding.
USDA asked that BoHS articulate their need/success in collaboration on individual campuses to pool funding to solve bigger/biggest problems showcasing successful collaboration and why it was successful and addressing unsuccessful collaboration and the barriers.  The successes discussed included the Great Plains IDEA and Institute for Academic Alliances.  USDA asked to be sent more detailed information on both.  The barriers addressed included parameters that stifle creativity and success.
Two other ideas were shared. One was a BoHS teleconference where people interested funding can have training in application submission.  It was suggested BoHS look at programs at CSREES for ideas, but recognize there is room to grow these ideas.  The other was to keep in mind that D.C. conferences are best because leaders are more likely to be available for all, or part, of the conference

.
BoHS Board of Director’s Luncheon and Work Session

Cornerstone- Jim Richards
· Create a theme to apply under one line item
· Collective discipline to identify main priorities and work together for main purpose. Unanimity.
· Financial Literacy – Smith Lever, AFRI, 1890, ECOP, 1994 Coalition
· Scott Smith (BAC Chair).  April should have private conversation with him prior to proposing idea in front of the group.
· April and Marjorie are our reps.  Jim Richards can advise via BAC. Ethel is to engage 1890s.
· We should volunteer to be on theme writing team for FY’2010-2011.
· Perception is if you are not asking for something in lines you are not part of the game.
· Leverage folks in Ag. who value both.  Nebraska would be a good example.
· Ag needs help being sexy.
· Organize politically and sell the message
· Have faculty serve on panels.
Budget and Advocacy Committee (BAC) 
· We pay BAA to be represented by them and Cornerstone
· Extension is our best advocate
· CFERR/EFNEP
· Jim Richards suggested moving group toward one thing rather than a lot of little things.  Show them what you are doing with funding.
National Association of Universities and Land Grant Colleges

BOARD ON HUMAN SCIENCES

BOARD OF DIRECTORS MEETING
February 25, 2009
MINUTES OF MEETING

12:00 to 5:00 p.m. Eastern Time
Board of Directors and NASULGC/BOHS Staff
Participants are highlighted in bold.

	BOARD OF DIRECTORS
	INVITED LIAISON REPRESENTATIVES

	April Mason, Convening Chair
	Caroline Crocoll, USDA/CREES Liaison

	Billie Collier, Convening Vice Chair-Program
	Lisa Arafune, CGA Liaison

	Steve Jorgensen, Secretary/Treasurer
	Mary Gray, USDA Division Chief, Federal Safety, Nutrition and Health

	Cheryl Achterberg
	

	Jorge Atiles
	EX-OFFICIO MEMBERS:

	Dennis Savaiano
	Eddie Gouge, NASULGC Assoc. Director Fed. Rel.

	Ethel Jones
	Carol Kellett, Executive Director BoHS

	Marjorie Kostelnik
	Elizabeth Gaume, Administrative Assistant BoHS

	Virginia Moxley
	

	
	


I. Call to Order, Welcome and Approval of Agenda

BoHS Chair April Mason welcomed the Board Members to the meeting at 12:00 p.m. EST.  Participants (highlighted in bold on above list) introduced themselves.  The agenda was adopted as presented.

II. Minutes for Review 

A draft of the minutes from the February 2009 conference call was presented for review and approved with one amendment to Caroline Crocoll’s report.

III. Chair’s Report 

2009 Science on the Hill will take place Wednesday, March 4, 2009 from 5:30 – 8:00 p.m..  Jorge and Dennis will represent the BoHS.  They will receive travel reimbursements of $500.  Carol and Liz presented the finished display, brochure and souvenirs to be used for the exhibit.  Caroline Crocoll graciously volunteered to keep everything and deliver it to the exhibit, where Dennis and Jorge will assemble it.  Caroline will take it from the exhibit and ship it to Carol at the BoHS office. A brochure was circulated at the meeting noting additions and corrections to be made before reprinting the brochures for future use.

The Awards committee outlined two new awards to present to the membership for approval.  The awards presented were the Ellen Swallow Richards Service Award and the Isabel Bevier Lifetime Achievement Award.  The service award would be given to a national figure (likely a political figure) who has a significant history of promoting the Human Sciences and its goals within the Land-Grant mission.  The lifetime achievement award would honor a member of the Human Sciences community who has had significant long-term achievements in the field.  Other names considered were Catharine E. and Harriet Beecher or Dr. Louise Stanley.  Another suggestion was to name the service award the Board on Human Sciences Public Service Award to give theBoHS more visibility and recognition.  After some discussion it was decided to present the Board on Human Sciences Public Service Award and the Ellen Swallow Richards Lifetime Achievement Award to the membership.

The Rankings Committee proposed that BoHS support the development of a Human Sciences national ranking system.  The system would follow somewhat the “Kinesiology’ discipline model by first collecting quality indicators from BoHS members then distilling them to a manageable survey for additional member input.  The major questions asked were: What is the main goal, Is it a peer or impact ranking, Is FAEIS a part of this or not, etc.  It was recommended that Marjorie and Ethel join the committee.  After discussion with members the Rankings Committee will work on a concept paper that outlines more precise details of the plan. 

IV. Vice-Chair for Program Report 

BoHS/CAFCS Spring Conference “Leadership - The Essential Edge” goals for meeting are communication and meeting schedule.  Outcomes we would like to walk away with are leadership development, awards and collaboration between groups.  There was some discussion in regards to complications in planning a joint meeting and to consider whether or not we would like to continue with a joint meeting every two years.

V. Treasurer’s Report

An investment report was given.  Returns are down twenty percent, which is pretty good in comparison to the overall market.  A budget was also presented looking at Projected FY08-09 to FY08-09 Year to Date.  Carol and Liz asked permission to hire a local accounting firm to do taxes going forward.  Carol, Liz and Steve will meet approximately once a month with investment firm to monitor our performance.

VI. Executive Director,  NASULGC Staff, and Liaison Reports

Eddie reported that NASULGC will change to APLU April 1, 2009.  He also reported that the upcoming Science on the Hill could be the last one.  The final decision will be made at the upcoming BAA meeting.  

VII. BoHS Liaison Representatives 

ACOP/FAEIS – Virginia Moxley, Ann Vail and Steve Jorgensen

Unclear who is the lead for this group.  April will identify a leader.

ECOP- Jorge Atiles

A written report was handed out summarizing the ECOP meeting held in New Orleans February 19, 2009 attended by Ellen Murphy on Jorge’s behalf.

NASULGC Budget and Advocacy Committee (BAC) - April Mason

Discussions centered around Food & Ag and where/how we/they fit.  How we can catch things under one umbrella & focus on cohesiveness of the Human Sciences.

VIII. Other Business

Board of Directors discussed the performance of the Executive Director and Administrative Assistant.

IX. Meeting adjourned at 5:00 p.m. EST.

Gala Dinner (Peter McPherson)

Peter McPherson

· Change can be made, but a different type of change than tried before.  Tackle obstacles “foxhole by foxhole”.

· Human Resources?

· Charter Schools

Notable Comments

· Now is our opportunity, if we don’t take it, it is our own fault

Breakfast and Open Forum

· Reduce university contribution to retirements by 1% (can save millions) 

· Mergers among units (realistically save about $300,000 on colleges) 

· Eliminate summer commencement 

· Reduce number of land line phones (b/c so many people have cell phones) 

· Outsource university cell phone (Purdue saved $60k/yr on one college) 

· Encourage 5 yr phased retirements 

· Permanently cut empty faculty lines 

· Univ of Illinois planning a 10% cut with reorganization of staff; shift costs to other budgets 

· Shift tech fees to supporting existing IT staff vs hiring other students 

· Univ of Florida established a ‘budget crisis committee’ to gather ideas (not make decisions) 

· Univ of Florida also established a “Reorganization committee” with six deans 

· Purdue also looking at reorganizing college composition of departments in various colleges 

· 1890s looking at cross-institution sharing of courses 

· Oklahoma State appointed an E-czar to help the university save millions in utility costs 

· Oklahoma State sends “Green tip sheets” with incentives to help units save costs 

· Rutgers is setting up service centers to consolidate support services and save money 

· Various universities are closing outlying stations 

· Various schools are providing retirement incentives to Sr. faculty 

· Many schools are focused on conserving water and energy 

· Some are eliminating voice mail
· Reduce travel
· Furloughs
·  Internal incentives for reductions/savings
· Pray 

Trends, Challenges and Opportunities in Higher Education (Bob Glidden)

POSITIVES 
· Americans believe in higher education -- recognize it now as a necessity for middle class earnings and quality of life

· Competition among institutions of higher education is fundamental to our desire for continuing quality improvement

· The great diversity of American higher education institutions helps to provide opportunity for all citizens

· Perception is that Human Sciences units have gained stature within university communities by greater relevance and increased research productivity

TRENDS/ISSUES 
· “Age of Accountability”: Emphasis on cost and on measuring student learning outcomes

· Preparation for Global Competitiveness

· Students’ expectation of technology use

· Trend toward professional preparation (instrumental values) rather than liberal education (enlightenment)

· Public perception of the value of higher education strictly as “private gain” (with little understanding of the public good)

CHALLENGES 
· Declining financial support from states and from endowments

· Cost/Access/Quality

· Serving a rapidly changing demographic of students

· Measuring outcomes and expressing results in a way that meets the public’s demand for accountability

· Developing appropriate standards for liberal education, i.e., universally understood and acceptable but not too specific

CHALLENGES (more of them, of course!)

· Threat of demand for uniform testing (ala “No Child Left Behind”)

· Keeping up with advances in technology...and using technology wisely for teaching and learning

· Curricular glut (inefficiency)

· Rankings as an end in themselves

· Overcoming the sense of a hierarchy among higher education institutions

OPPORTUNITIES 
· Promise of the Obama administration ⎯ more of an intellectual attitude than we’ve seen since John F. Kennedy

· Times of hardship may provide the best opportunities for change ⎯ “Necessity, the mother of invention”

· Demand for accountability, while time-consuming and uncomfortable at times, does cause us to sharpen our thinking

· The New GI Bill

Innovative Funding Sources and Leveraging Resources (Panel)

Evelyn F. Crayton, Ed.D., R.D., L.D.

ACES-Assistant Director Family & Consumer Science

Professor of Food & Nutrition

CONSUMER SCIENCE & PERSONAL FINANCIAL MANAGEMENT

ALABAMA SECURITIES COMMISSION

Investor Protection Trust:
· HEIR PROPERTY 
· ESTATE PLANNING

Investor Education Fund
· YLAMMS – Youth Learning About Money Management Skills
· AMERICA SAVES - Consumer Federation of America

NEFE
(National Endowment for Financial Education’s High School Financial Planning Program)
HONDA   FOUNDATION
CHILDREN’S TRUST  FUND  OF  ALABAMA- Prison Program 

FAMILY AND CHILD DEVELOPMENT

SAVE THE CHILDREN – Tutorial Literacy (After school, in-school and one-on-one tutoring)

CareGivers 
· Extension Ag Initiative– Internal

· Rural Community Development Fund – USDA
Governor’s Appropriation – Marriage and relationships flows through College of Human Sciences

FOOD SAFETY, PREPARATION AND PRESERVATION

COST RECOVERY – FEE FOR SERVICE:
ServSafe Workshops – statewide:   Child Nutrition Program, Restaurants
Better Process Control School – national

Court-ordered counseling for parents
Head Start
HUMAN NUTRITION, DIET AND HEALTH

FAMILIES AND COMMUNITIES COMING TOGETHER FOR OBESITY
· Economic Research Service: USDA
· Extension Ag Initiative
· Rural Community Development Fund – USDA
ALABAMA RADON PROGRAM
· EPA
· ADPH
· ACES
HEALTHY HOMES

Links resources of HUD Healthy Homes with: USDA/CSREES
· Public outreach education program 
· Goal: To address housing-based health and safety risks
· “Help Yourself to a Healthy Home” Book - Developed from Home*A*Syst (Wisconsin): English, Spanish, Hmong, Vietnamese, Bosnian
Next: Arabic, Native American, Korean

STATE PROGRAM OUTPUTS

· Coordinated at Alabama Cooperative Extension since 2005 with National Program Leader at USDA/CSREES
· Each state receives limited amount of funding each year: for 2009 is approx. $4000  per state
· States deliver programs, create materials depending on expertise of state program leader and state concerns
Innovative Funding for A Medical Family Therapy Project

David Ivey

Texas Tech University

This presentation overviews the pursuit of support for a medical family therapy project. The particular challenges and strategies employed will be reviewed. The presenter will offer suggestions to enhance success when pursuing support for projects that combine both research and service activities.  

Utilizing an Advisory Board and Partnering with Business and Industry to Realize Respective “Bucket Lists”

Kitty R. Coffey, PhD, CFCS, RD

Professor and Dean

School of Family and Consumer Sciences
Carson-Newman College
Jefferson City, TN  37760

In January 2006, the 100th anniversary (1906-2006) of Family and Consumer Sciences at Carson-Newman College was celebrated with a groundbreaking for new facilities – two-story, 18,000-square-foot Blye-Poteat Hall and adjacent 6,000-square-foot Child Development Lab.  The process from concept to concrete involved (1) visioning (2) cultivating and fundraising (3) drawing board (4) building (5) moving and (6) celebrating a new beginning – having realized the biggest item on “the bucket list.”
The cultivating and fundraising involved utilizing the four A’s afforded by an advisory board: (1) Advice (2) Advocacy (3) Articulation and (4) Advancement.  From 1997 to 2007, the 30-member FCS Advisory Board, originated in 1981, worked with faculty and advancement staff to bring the vision of new facilities to reality.  Partnering with businesses, such as members of the regional chapter of the National Kitchen and Bath Association, and industries, such as B/S/H Home Appliances, resulted in a half-million-dollar professionally equipped food science laboratory which also serves as a kitchen design lab for the interior design students.

The 10-year capital campaign, championed by the FCS Advisory Board, was successful in cultivating friends, raising funds, creating new and on-going partnerships, and enabling all parties to realize mutual rewards from their respective “bucket lists.”  Moreover, the School of Family and Consumer Sciences earned the distinction of being the first academic unit at this small, private, Christian, liberal arts college to raise its own funding for new facilities, furnishings, and equipment.

Leadership & Advocacy for FCS (Marshall Stewart)

· Understanding Legislative Advocacy

· Understanding and Navigating the Political Process

· Legislative Advocacy

· Guiding Principles

· 3 Know’s 

· Know who you are.

· Know who you are talking to.

· Know what is important to who you are talking to.

· 3 Be’s 

· Be flexible.

· Be relentless.

· Be honest.

· Legislative Advocacy

· Know who you are.

· Have clarity in your message.

· Use common language.

· Be concise.

· Have your stump speech.

· Have your elevator pitch.

· Protect those above you.

· Connect your priorities with their priorities.

· Legislative Advocacy

· Know who you are talking to.

· Politics is about relationships

· It really is about who you know.

· All politics is local.

· Make friends when you don’t need them so that you will have them when you do need them (Lyndon Johnson). 

· Always be thankful (Rule of 7).

· Legislative Advocacy

· Know what is important to them.

· Know their interest 

· Do your homework.

· This is not about you; this is about them.

· Find something and someone that you have in common.

· Utilize volunteer advocates from the area that they represent.

· Training and preparation is key.

· Figure out where the real power is.

· Could be a staffer or a friend or a family member.

· Know how to make your issue, his/her issue (Rule of 12).

· Legislative Advocacy

· Be Flexible.

· Politics is about compromise.

· Politics is about negotiation.

· Make sure you ask for enough.

· Legislative Advocacy

· Be Relentless.

· Understand that the #1 priority for an elected official is re-election.

· Make sure you have a network (asset) that they see could be beneficial for them.

· Follow the MONEY ($)

· Understand the money trail.

· Review campaign reports to see who has their interest.

· Legislative Advocacy

· Be Honest

· Don’t lie.

· Don’t over-promise.

· Don’t commit someone else unless you are 110% sure of their agreement.

· Don’t agree to something that you are not comfortable with.

· Legislative Advocacy

· The Two Most Important Questions in Politics

· How many of you know your legislators, policy-makers and/or influencers?

· How many of your legislators, policy-makers and/or influencers know you?

· The Bottom-line  

· It is equally important for you to know them and for them to know you.

· Legislative Advocacy

· Thank you for the opportunity.

· If I can be of further assistance to you, contact me at:

Marshall Stewart

NC State University

Box 7607

Raleigh, NC 27695

Strategic Leadership: Best of the Best Practices (Panel)

Finding the Perfect Fit- The Department Tailor

Allen Martin, Ph.D., Undergraduate Coordinator

Family and Consumer Sciences

California State University, Northridge

· Pre-Shopping – The Search

· Advertise Widely – the bigger the pool the better
· Cross Discipline Committee – everyone needs “buy in”
· Phone Interview – you can weed out this way
· Test Question – Some candidates do not do their homework  
· Trying it On
“The Fitting Room”

· Make sure they can pass lunch
· Make it a little difficult for them
· The Market Negotiation

· Move Quickly Once Decision is Made
· Coach them to Negotiate
· Set Salary Up Front  
Working Successfully with the Millennials 

Deborah Tippett, Ph.D., CFCS

Generation theory offers a way to understand and work with different cohorts of students.  It is important for administrators in FCS/Human Sciences to understand the characteristics of Millennials and develop strategies for working successfully with this cohort.

Howe and Strauss (2007) describe the current traditional age student group as the Millennials, born between 1982 and 2002.  Millennials are positive, optimistic, caring, and healthier than previous generations, according to Howe and Strauss (2007), and they feel special to their parents and the nation.   Tapscott (2009) adds that this generation is smarter, quicker, more tolerant of diversity, caring about justices, civically engaged, and more confident.  

The Me Generation dubbed by Twenge (2006) argues that this cohort is egocentric, narcissist, and entitled.  Born in the technological age, Millennials are considered digital natives (Prensky, 2005-06).  Preferred communication, according to Tapscott (2009) is through technology such as text messages, Instant Messages, Facebook and cell phones.  Face to face communication is less than previous generations, multi-tasking is way of life, and technology is like air writes Tapscott (2009).  They get bored easily, and may appear rude to others.  Millennials are impatient, want things now, expect service 24/7 and are often impatient with faculty and administrators.  In the era of cut and paste, plagiarism has experienced an 8% increase and students are giving away their privacy (Tapscott, 2009).  

Many Millennials feel connected to their families, talking to parents on a daily basis, knowing that they are there to care for them and protect them, (Howe & Strauss, 2007; Tapscott, 2009).  Administrators must now deal with helicopter and stealth fighter parents, according to Howe & Strauss (2007).  Families are more involved in the college lives of their children.  

New issues for administrators in Family and Consumer Sciences emerge from this current generation.  It is important to understand the changes of student cohorts and the conflicts that may occur among students from different generations as well as different cohorts among the faculty.  Students expect immediate services and feel entitled to a response.  Increased complaints are made to upper administrators and parents want to be more involved in the lives of their children.  Opportunities are also there for programs in Human Sciences as Millennials want relevant careers that will allow them to make the world a better place.  

References:

Howe, N. & Strauss, W. (2007).  Millennials go to college. USA: Life Course Associates.

Howe, N. & Strauss, W. (2000).  Millennials rising: The next great generation. New 


York: Vintage Books. 

Prensky, M. (2005-2006). Listen to the natives. Educational Leadership, 63(4). 8-13. 

Tapscott, D. (2009). Grown up digital. New York: McGraw Hill. 

Twenge, J. (2006). Generation me. New York: Free Press.

“Enhancing Scholarship Performance of Junior Faculty in the Department of Human Ecology”

Shirley Hymon-Parker, Ph.D.

As an avid grants writer, more by necessity than pleasure, I found it more beneficial to encourage junior faculty in their scholarly endeavors by being a mentor and helping them develop their grant writing skills. Tenure-track faculty must show evidence of scholarly productivity if they are to gain tenure.  A crucial area for most 1890 land grant institutions is grantsmanship as this is the only way faculty are able to support/implement creative teaching and outreach activities.  At the beginning of each academic year when faculty develop their goals, they must include submission of at least one grant proposal among their scholarly activities.  In separate meetings, I discuss possible funding sources and share announcements from past and future RFPs.  Faculty are asked to submit a one pager of a proposed project. Those without a clear direction are invited to partner with me to write a grant proposal.  They are asked to perform a series of activities related to the proposal that include, but are not limited to: 1) background write-up that contains current efforts underway to address the perceived problem/issue (including a search of CRIS database); 2) review of literature on the issue; 3) outline possible approaches to addressing the issue; 4) read the RFP in its entirety and highlight salient information; 5) meet with me to discuss best approaches; 6) assist with budget preparation; and 7) complete training on electronic grant proposal submission offered by the School’s data staff (imposed during the past three years).

The strategy referenced above has been very successful.  Over the past 10 years I mentored six new faculty and all were co-authors on one or more grants.  Five of the six received at least one grant and three of them have been awarded two to three additional grants since the first award.  One faculty has received tenure, two more will apply for tenure in fall 2009, and two advanced from lecturer to tenure-track appointments.  The benefits for faculty include: experience navigating the grants-writing process; achievement of scholarship goal when grant(s) are awarded; attainment of grant management/budget experience; and the excitement experienced over receiving one’s first grant coupled with the enthusiasm of implementing the proposed project.

Marjorie Kostelnik

University of Nebraska, Lincoln

· CEHS Mission

· CEHS is dedicated to enhancing the lives of individuals, families, schools and communities and to strengthening the relationships among them.

· Follow Through on Promise of New College 

· Excellence

· Cross disciplines

· Systemic

· Collective effort

· Problem solvers

· New approaches

· CEHS Departments

· Child, Youth & Family Studies

· Educational Administration

· Educational Psychology

· Nutrition & Health Sciences

· Special Education & Communication Disorders

· Teaching, Learning & Teacher Education

· Textiles, Clothing & Design

· No one approach

· Different strategies 

· have yielded 

· similar outcomes 

· Immigration

· NE = Middle of Everywhere

· Rising Immigration Rate

· 155% increase since 1990

·   ½ in Omaha/Lincoln

· 87 languages In Omaha Schools    

· ½ rural

· Lexington declining in 1990 - 50% increase in Hispanic families by 2000

· Economy tied to immigration 

· Immigration

· Strategic Hiring

· Individual Work

· Collaborative Work

· Collective Work

· Interest Group

· RESPONSE Network

· International

· Grass roots interest in CEHS 

· More than 90 faculty/staff involved

· Projects in 17 countries

· Mostly centered around individual interests

· Less than 5% of students

· International – Strategic Planning – 4 Themes

· Students gain knowledge, skills and experience

· CEHS will develop a visible and effective infrastructure to support international vision

· Faculty and staff prepare globally minded students and produce globally relevant work

· CEHS will create an environment that attracts international students, scholars, and partners

· Groups Contributing to Plan

· All 7 Departments

· CEHS Advising Center

· CEHS Research Office

· CEHS Recruitment Team

· CEHS Staff Council

· CEHS Technology

· International Quilt Study Center & Museum

· Nebraska Center for Research on Children, Youth, Families & Schools

· PEARL Project

· UNL Extension

· Methodology

· College has strong empirical tradition

· Leadership in qualitative methods

· Interest in mixed methods

· Spire of Excellence

· Seminars

· Research Centers

· NE Center for Research on Children, Youth, Families & Schools

· Buros Institute

· Children at Risk 

· Interest Group

· Supported by CEHS Research Office

· Speakers

· Methodology Series 

· CYFS

· Each Department

· Current Focus

· Development of Metrics

· Represent Aspirations

· Reflect Values

· People Care about Them

· Example:

· Passports

· Percentage of courses with 20% or higher international content

· Percentage of students, faculty and staff completing GoNE 

Strategic Leadership Best of the Best Practices Undergraduate Research
Dorothy I. Mitstifer
Kappa Omicron Nu

Web Site URL- http://www.kon.org/urc/undergrad_research.html
URJHS URL- http://www.kon.org/CFP/cfp_urjhs.html
Undergraduate Research Conference- http://www.kon.org/CFP/cfp_urc.html

New Initiative in 2008
Class Projects
Example from South Dakota State
http://www.kon.org/urc/v7/v7a/george-d-green-painting-evolution.html

Rubrics for Higher Education URL
http://http://rubrics.kon.org/
UGR Manuscripts
http://rubrics.kon.org/rubric-undergraduate-research-manuscripts.html
UGR Presentations
http://rubrics.kon.org/rubric-undergraduate-research-presentation.html

UGR Student Learning & Development Outcomes
http://rubrics.kon.org/rubric-undergraduate-research-outcomes.html

National Developments in Undergraduate Research
Study by Nina Collins, Bradley University
Project by Penny Ralston, Florida State 


Recommendations to Improve Effectiveness
( More opportunities for UGR   
 ( Publication of UGR Research 
AAFCS Launches Pre-Professional Assessment and

Certification (Pre-PAC) Program
The American Association of Family & Consumer Sciences (AAFCS) national organization has a proud 99-year history of providing support and leadership for family and consumer sciences professionals.  AAFCS has a well-established Credentialing Center that provides accreditation of university programs, assessment of FCS professionals, and certification of professionals as Certified in Family and Consumer Sciences (CFCS).   With the growing emphasis on assessment and accountability in secondary and postsecondary education and the societal demand for quality assurance, AAFCS believes that it important to add to the association’s products and services a portfolio of standards-based assessments and industry-recognized certifications to support pre-professional level family and consumer sciences career areas and programs of study.  

AAFCS is proud to announce the Pre-Professional Assessment and Certification (Pre-PAC) program creating the premier family and consumer sciences pre-professional assessment and certification system in the nation.  Pre-PAC utilizes the grass roots network of AAFCS members representing a broad range of business, industry, and education practice settings in collaboration with other stakeholders to develop and administer quality competency assessments and industry-recognized certifications for pre-professionals in family and consumer sciences careers.  In addition to drawing heavily on business and industry input, Pre-PAC utilizes information from the National Standards for Family and Consumer Sciences Education and from the National Career Clusters initiative.

Assessment/Credential Development Process and Responsibilities
In creating the Pre-PAC program, AAFCS recognizes that program effectiveness depends heavily upon the involvement, contributions, and assistance of a broad range of stakeholders with an interest in assuring that family and consumer sciences education programs are effectively preparing students with the knowledge and skills necessary for demanding career opportunities and higher education.   These stakeholders include representatives of business/industry providing career opportunities for those trained in family and consumer sciences programs of study; state leadership for secondary family and consumer sciences education and career and technical education; state representatives from post-secondary programs; content specialists; and others responsible for the improvement and accountability of education programs.  

Product Portfolio 

The Pre-PAC program is initially developing pre-professional assessments and industry-recognized certifications for those areas of family and consumer sciences where there are current voids.  Eleven general career areas are currently targeted for development by early 2010.  Subsequently, additional development will occur based on need and feasibility.  
	· Personal and Family Finance
· Early Childhood Education
· Broad Field Family and Consumer Sciences

· Education Careers

· Nutrition 

· Interior Design


	· Fashion, Textiles and Apparel 

· Culinary Arts
· Family Services
· Housing 
· Food Science




Pre-PAC competency assessments are rigorous, psychometrically sound, and consistent with gold-standard online testing quality requirements.  With the added benefit of tiered cut scores, the assessments have applicability in any circumstance in which there is need to measure the identified competency sets.  

· Are Pre-PAC assessments useful in documenting exit-level achievement in rigorous secondary and community college programs?  YES!

· Are Pre-PAC assessments useful tools to facilitate seamless articulation and student placement?  YES!

· Are Pre-PAC assessments useful in documenting competencies required for employment at the pre-professional/paraprofessional level?  YES!

· Are Pre-PAC assessments ready-to-use credit-by-exam resources for lower division university courses?  YES!
For more information contact Gay Nell McGinnis at gmcginnis@aafcs.org or see http://www.aafcs.org/prepac/.  
Fayneese Miller

Leading by Example:   Institutionalizing the Importance of Research 

The College of Education and Social Services at the University of Vermont has instituted a research "conference" that occurs in conjunction with the last college-wide faculty meeting.  The purpose of the "conference" is to encourage faculty and students, both graduate and undergraduate, to share their research and to identify opportunities for collaboration.  As dean, I model the importance of research by participating on a research panel.  The implications of my participation, from a strategic leadership perspective, will be discussed. 

Faculty Recruitment and Retention

BoHS Breakfast – Branding & Strategic Planning Review and Workshop

Board on Human Sciences

Strategic Plan 2009-2014

Mission Statement:  The BoHS advances the intellectual integrity, stature and centrality of the human sciences in member institutions, APLU and beyond by:
· Advancing the human sciences agenda in APLU and institutions of higher education;

· Supporting the development and stewardship of academic excellence in human sciences;

· Advocating for visibility and leveraging resources to support human sciences research/discovery, teaching/learning, and outreach engagement programs, and

· Educating leaders regarding the capacity of the human sciences to solve human problems.

Vision Statement:  Human sciences is a thriving, vibrant, relevant and respected field of study that is central to institutions of higher education, APLU, the higher education community and society.
Goal 1:  Advancing the Human Sciences agenda in APLU and within our own institutions of higher education

Objective 1: Become more visible in APLU

Strategies:

1. Assign BoHS members to APLU commissions

a. Use business meeting as a place to educate members about these commissions (maybe one per meeting)

2. Orient BoHS members to APLU

a. Once a year (make this interesting and help new members see how APLU fits into their home agenda)

3. Use the APLU fall meeting to create a ‘presence’ for BoHS

a. Make this a ‘big’ BoHS meeting – invite deans and at least one associate dean from each institution to create a critical mass of BoHS members 

b. Sponsor high profile speakers for plenary sessions

i. Co-sponsor with other APLU groups

c. Create award presentations that are held in public venues beyond the BoHS business meeting

d. Advertise or ‘print’ a key message in the APLU program

Outcomes:

APLU members outside of BoHS will attend BoHS sessions.

BoHS will gain ‘name recognition’ within APLU

APLU commissions will seek BoHS to co-sponsor programs with them

There will be a visible ‘human component’ on the fall APLU program

Metrics:

BoHS institutional memberships will grow

BoHS attendance at APLU will increase

BoHS will have at least one featured speaker (outside the BoHS meeting) each year

Attendance at BoHS sponsored speaking events at APLU will increase

Objective 2: Influence the APLU agenda

Strategies:

1.  Conduct a yearly meeting of the BoHS Executive Board with the president of APLU to review BoHS goals and the APLU agenda

2. Invite president of APLU to speak to BoHS members every other year – focus this talk on the APLU agenda and how it relates to BoHS interests

3. Submit a yearly reaction paper from the BoHS Board responding to the APLU agenda and providing suggestions for additions, alternations and future foci

Outcome:


APLU will incorporate BoHS items of interest into its scope of work

APLU will seek input from BoHS as it creates new foci (we will be a ‘go to’ organization for APLU)

Metrics:

The BoHS agenda will align with at least 50% of the APLU agenda

BoHS areas of interest will be reflected clearly in AFRI

BoHS areas of interest will be clearly reflected in APLU operations

Objective 3: Become more visible on our own campuses
Strategies:

1. Collect our numbers/data for benchmarking or branding (questions about ranking)

2. Make “friends” / alliances in fed/state legislatures/government

3. Create advocacy at grassroots level

4. Form groups for advocacy of Human Sciences

5. Use collaboration/cooperation among Human Science institutions to get stronger 

6. Highlight how we align with Obama’s goals:

Economy: family financial planning, financial literacy


Energy


Health: Childhood Obesity, healthy lifestyle, nutrition and extension


Education: STEM, early childhood education


Create service courses on campuses to build majors

Outcomes

1. Obama and other national leaders mention Human Sciences

2. University presidents mention Human Sciences in major addresses

3. Respect

Metrics

If achieve goals 2, 3, 4, we accomplish goal 1.

Goal 2: Supporting the development and stewardship of academic excellence in human sciences

Objective 1:  
Promote Human Sciences academic excellence

Strategy 1:
Provide student learning opportunities in the classroom, with service learning and experiential learning opportunities

Outcomes:
Equipped students impacting individual, family, community

Strategy 2:   Benchmark Human Sciences excellence

Outcomes:
Student SAT scores, $, Student placement, Alumni Achievement



Conduct strategic PR



Internal and external

Strategy 3:
Recognize and publicize successes

Objectives:
Establish and annual give Human Sciences excellence awards (faculty & students)

· Teaching excellence

· Service-learning

· Research

· Outreach

Outcome:  
Greater visibility and recognition of Human Sciences

Goal 3: Advocating for visibility and leveraging resources to support human sciences research/discovery, teaching/learning, and outreach engagement programs

Strategies:

1. Have BoHS representation on key committees 


ECOP/ESCOP/ACOP/ICOP


Farm Bill implementation – BAC


Where we need to advocate


International Organization – UN…USAID (State Department), World Bank, IMF, IBD


State Department of Education (Teaching) K-12, DH, HS, AAFCS, NEAFCS, FCS 
National Coalition on Education

2. Promote HS with the pubic: Social Marketing campaign

3. Develop stump speech and elevator speech

Outcomes

1)
Increase levels of funding for HS @ various agencies


Metric – count the $

2)
Extent of representation of BoHS members in selected agencies, funding, decision-
making entities

3)
Increased number of HS students & professionals


Metric – FAIS data to account for recruitment

4)
Identifiable Human Science initiatives in Federal agencies


Metric – number, percentage increase

5)
Unified, adopted definition of HS


Metric – Number of people understanding (key) 

Goal 4: Educating leaders regarding the capacity of the human sciences to solve human problems

Strategies:
1. Increase/Strengthen Partnerships with colleague organizations

2. Craft a clear and compelling message and deliver it consistently

5 Cs - clear, crisp, compelling, consistent, and coordinated

3. Develop a tactic (branding phrase)

4. Cultivate leaders (students and academicians) and hopefully some will be intentional

5. Mentor Colleagues at all levels

6. Engage alumuni

Invite partners to scheduled events (campus and meetings)

7. Utilize extension to get message out

8. Market whenever possible- invite High School students to events- bring them to campus

9. Use  media more effectively

10. Get message out via professional organizations (medical associations, etc.)

11. Include powerful people/decision makers on advisory boards/councils

Outcomes

1. Campus administration can articulate Human Science message as it relates to what we do

2. Initiatives/Knowledge of Human Sciences will promote alliance of other units

3. Decision makers (politicians, admin. Heads, counselors, etc.) understand our field then they will look to us as the experts, partner as it relates to the issues and will stimulate recruitment efforts

4. Generation of resources (research money, contract, and foundations)

5. Everyone will be singing the same message

6. Opportunity to connect and build new alliances

NASULGC Board on Human Sciences Business Meeting

Friday, February 27, 2009
10:30 a.m. – 12:00 p.m. CST



The Melrose Hotel







Washington, DC


Minutes
1. Welcome – April Mason, BOHS Chair

April Mason welcomed participants to the business meeting at 10:35 a.m.

2. Review and Adoption of the Agenda - April Mason

The agenda was adopeted as presented

3. Minutes of November Meeting

Minutes of the November 2008 Business Meeting were approved as presented 
4. Chair’s Report and Recommendations – April Mason  

April presented the Chair’s report of recent leadership activities.  The report is included as an attachment to the minutes.  We had a transformational year with the help of Carol and Liz on as Executive Director and Administrative Assistant.  The Board of Directors model has been fully implemented.  Priority goals for the year were 1) Advocacy of Farm Bill implementation policies, USDA structure and appropriations, 2) convening the 2009 annual BoHS joint meeting with CAFCS, and 3) activities to “re-invent” the branding and strategic plan of the organization.

5. Strategic Initiatives

5.1
The Awards committee presented two new awards for approval.  The awards presented were the Board on Human Sciences Public Service Award and the Ellen Swallow Richards Lifetime Achievement Award.  The service award would be given to a national figure (likely a political figure) who has a significant history of promoting the Human Sciences and its goals within the Land-Grant mission.  The lifetime achievement award would honor a member of the Human Sciences community who has had significant long-term achievements in the field.  After some discussion the awards were approved as presented.  The Awards Committee will move forward in creating a nomination and selection process.

5.2
The Rankings Committee proposed that BoHS support the development of a Human Sciences national ranking system.  The system would follow somewhat the “Kinesiology’ discipline model by first collecting quality indicators from BoHS members then distilling them to a manageable survey for additional member input.  The major questions asked were: What is the purpose?  Will rank be based on separate areas or whole units? Do we need to include more than just BoHS members?  Can results be cross cut by institution/area (ie. textiles, nutrition, etc.)?  Is this our first priority?  After much discussion before and during the following motions and votes were made: 1) Allow the Rankings Committee to move forward in developing a ranking system.   Resulted in four Yes votes, approx. 10 No votes and no abstentions.  2) The Ranking Committee will write a white paper defining purpose and system to be distributed to membership and other constituents.  Board approval for first irradiation.  Resulted in a majority vote of Yes, no No and 1 abstention. 

5.3
Dennis Savaiano and Jorge Atiles will represent the Board on Human Sciences at the 2009 Science on the Hill Exhibit.  They will use the display and brochures debuted at the Spring Conference, in addition to giveaway items purchased specifically for this event.  Tammy Bray suggested that BoHS members contact their members of congress and let them know you would like them to see it.

6. Advocacy


The BoHS Board of Directors dedicated significant efforts to advocacy for implementation of the Farm Bill. Based on endeavors of Board members, April Mason (Colorado) serves as liaison to the Farm Bill Assistance Committee and BoHS liaison to the NASULGC Budget and Advocacy Committee (BAC). Jorge Atiles, the BoHS liaison to ECOP, advocated Farm Bill implementation policies that support family and consumer sciences programs in extension and education. BoHS members appreciate the opportunity to support development of the “roadmap” and themes for Research, Education and Extension (REE). 

· BoHS nominated two potential candidates for the position of NIFA director and supported structure of the REEO. 

· BoHS submitted a formal response describing preferences for the structure and funding of the National Institute of Food and Agriculture (NIFA). 

· Members of the BoHS Board of Directors will meet with the newly appointed administrators of the Research, Education and Economics Office, Office of the Secretary, U.S. Department of Education on February 25, 2009.

· The BoHS will host an exhibit for the March 4, 2009 Agricultural Science and Education Exhibition and Reception, Science Innovations for a Better Life:  Celebrating the National Institute of Food and Agriculture (NIFA).
In collaboration with the Budget and Advocacy Committee, the BoHS developed priority areas of funding to be analyzed in development of NASULGC funding priorities for the Farm Bill over the next three fiscal years

7. Vice-Chair for Program Report and Recommendations – Billie Collier

7.1
The group discussed inviting Nobel Prize winner James Heckman to be a keynote speaker.  We should check into elevating his presentation to a plenary session and ask for co-sponsors.  We would like Eddie to ask Peter McPherson if he would be willing to extend the invitation. Ask Virginia Moxley about his speaking fee, as he has presented at Kansas State University.   It was suggested that James Heckman might be a good candidate for the first public service award. 
7.2
Everyone thought the Spring meeting went well.  Surveys were collected for feedback on programs, hotel, overall set-up, etc.  
7.3
 A second survey was distributed asking thoughts on conference structure going forward.  Questions such as number of conferences, dates, whether to continue with joint meetings, were addressed.  Carol and Liz will compile the results.  Any additional thoughts can be emailed to Billie.

8. Treasurer’s Report and Recommendations

8.1. A FY 2008-2009 Budget report was passed out and reviewed.  The report compared the approved Annual Budget to Actual YTD income and expenses.  The Annual Budget for FY 2009-2010 was approved as presented.
9. Executive Director, Liaison, and NASULGC Staff Reports

9.1.      Executive Director, Carol Kellett, provided a handout summarizing the year’s activities of the Executive Director and Administrative Assistant. 
9.2.      NASULGC Staff Liaison, Eddie Gouge, reminded everyone that NASULGC would officially change to APLU starting April 1, 2009.
No report was given by the other liaisons.

10. Committee Activity Reports and Recommendations for Action

10.1.      After NASULGC FAEIS made a change to work from CIP codes.  They are trying to change to best represent and help administration.
10.2.      ECOP, Jorge Atiles gave report earlier in the meeting
10.3.      ESCOP, Bob Rider submitted a written report
10.4.      Task Force on Program Advancement (AAFCS/HEU) Liaison – Billie Collier
AAFCS is working on strategic planning.  Billie will keep us informed of any changes and give us a full report when it is completed.

10.5.      NASULGC Budget and Advocacy Committee , April Mason gave report earlier in the meeting
10.6.      Farm Bill Committee, Dennis Savaiano said the committee hasn’t met yet.
10.7. Farm Bill Implementation Committee, Marjorie Kostelnik, said the committee hasn’t met yet.
11. New Business

11.1. 
2009-2010 Budget approved.

11.2. Nominations were accepted for the 2009 Board of Directors Elections.  Names presented were  Jorge Atiles, Tammy Bray, Virginia Moxley, Cheryl Achterberg, and Fayneese Miller.

12. Future Meeting Dates


13. Adjourn
122nd APLU Annual Meeting


November 15-17, 2009


Marriott Wardman Park


Washington, DC











